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Wprowadzenie

Monografia, ktorg przekazujemy w Panstwa rece jest publikacja ztozona,
ukazujaca wielowatkowos¢ zagadnienia, jakim jest przedsiebiorczosc.
Przedstawione zostaly w niej zaréwno kwestie zwigzane z ludzmi, ich
zachowaniami, postawami, jak i uwarunkowania finansowe ekonomiczne,
systemowe i strategiczne, nierozerwalnie taczone z przedsigbiorczoscia.
Przede wszystkim prezentuje ona podejscie mlodych badaczy - perspek-
tywe doktorantéw, ktorych spojrzenie na przedsigbiorczos¢ jest swieze
i aktualne. Teksty dotycza tematdw starszych, ale wcigz wazkich dla nauk
o przedsigbiorczosci, ale tez zjawisk nowych, nie do konca jeszcze wyeks-
plorowanych i opisanych. Poszczegélne rozdziaty odzwierciedlaja popularne
tematy w nauce, jak rowniez polski lokalny kontekst przedsiebiorczosci.
Wszystko to wynika z réznorodnosci, jaka niesie w sobie ta dziedzina biz-
nesu, a zarazem nauki, i moc sprawcza, ktéra rozpoznajg wszystkie silne
gospodarki $§wiatowe (Isenberg, 2010). Zdefiniowane zostaly juz czynniki
sukcesu wchodzace w sktad przedsiebiorczych kompetencji, jednak na pod-
stawie tych kategorii nie udalo si¢ osiaggna¢ znaczacych sukceséw. Wynika to
z faktu, ze oblicza przedsiebiorczosci zmieniajg si¢ na calym $wiecie w nie-
zwyklym tempie i ciezko jest formulowa¢ skuteczne reguty w tradycyjnym
wymiarze (Postula i in., 2014). Dobre praktyki, warte nasladowania, ujaw-
niaja sie¢ w roznych krajach i kontekstach jednoczesnie. Cenne lekcje mozna
pobierac z szybko rozwijajacej sie praktyki, gdyz budowanie i wymyslanie
jej od podstaw nie przynosi zadowalajgcych rezultatow. Zaczynamy powoli
zdawac sobie sprawe, ze najskuteczniejszym podejsciem tworzenia ekono-
mii przedsiebiorczej jest sledzenie — nawet tej niedoskonatej — praktyki.
Dla zbudowania sprawnego przedsigbiorczego ekosystemu liderzy biznesu
powinni postepowaé wedlug okreslonych zasad (Feld, 2012). Wéréd nich
mozna wymieni¢ dbalo$¢ o wszystkie istotne elementy tego ekosystemu,
np. przywodztwo, kulture, rynki kapitalowe czy klientéw o otwartych umy-
stach, ktore wzajemnie na siebie oddzialuja w réznych konfiguracjach, a bez
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siebie wzajemnie nie istnieja. Tym réznym skltadowym przedsi¢biorczego
ekosystemu poswiecamy niniejszag monografig.

W pierwszym z jedenastu rozdzialéw Anita Richert-Kazmierska i Alicja
Polanska opisaty objawy zachowan przedsiebiorczych w przypadku oséb,
ktére przekroczyly 65 rok zycia. Wskazane zostaly istotne elementy skon-
centrowane na aktywizacji oséb starszych. W tekscie, szczegdlny nacisk
polozono na aktywnos¢ spoteczng i edukacyjna. Autorki podkreslily, ze
obszary te stanowig zaledwie wycinek calej szerokiej grupy zachowan przed-
siebiorczych w kontekscie oséb starszych.

Drugi rozdzial poswiecono znaczeniu i roli bezposrednich przetozonych,
w tym ich zachowaniu, w kontekscie zarzadzania zasobami ludzkimi. Szeroka
analiza przeprowadzona przez Anne Dolot umozliwila zdefiniowanie zadan,
ktére powinny by¢ realizowane przez przelozonych podczas zarzadzania
zespolem pracownikéw. Kluczowa czes¢ tekstu stanowi prezentacja wyni-
kéw badan wykazujacych, z jednej strony, zaobserwowane, z drugiej zas -
oczekiwane przez pracownikéw zachowania oséb zarzadzajacych. Wnioski
z przedstawionych badan mogg stanowi¢ cenne wskazéwki dla praktykow
odpowiedzialnych za zarzadzanie zasobami ludzkimi.

Kolejny, trzeci rozdzial autorstwa Marty Kabut i Mateusza Kabuta doty-
czy zarzadzania i motywowania pracownikéw naukowych. Poza analizg
literatury, autorzy przeprowadzili badania potwierdzajace dotychczasowe
opracowania dotyczace motywacji tejze grupy. Jednym z wazniejszych,
podkreslanych w tekscie czynnikow majacych wpltyw na prace naukows sa
ciekawos¢ badawcza oraz wewnetrzna motywacja poszczegdlnych oséb. Jak
zostalo przedstawione przez autoréw, zaskakujaca byla niezwykle wysoka
pozycja atmosfery w pracy, oddzialujaca na poziom motywacji jednostek.
Szczegdlng uwage w tekscie poswiecono takze potrzebom i oczekiwaniom
doktorantow.

Nastepna cze$¢ niniejszej publikacji dotyczy postaw przedsiebiorczych
w grupie sportowcow, ktore zglebiala Partycja Gulak-Lipka. W badaniu,
prowadzonym przede wszystkim z perspektywy pracodawcy, skoncentro-
wano si¢ na osobach uprawiajacych sporty indywidualne - lekkoatletyke
oraz sporty zespotowe — koszykdwke. Wyniki analiz wskazujg na inny roz-
kiad cech przedsigbiorczych prezentowany przez obie z grup. Przykladem
omawianych réznic s3 predyspozycje do zakladania wlasnych dziatalnosci.
W tym przypadku osoby uprawiajace sporty indywidualne znacznie czgsciej
decyduja si¢ na ten krok w swojej karierze zawodowej. Dodatkowo autorzy
wskazuja, iz sukcesy w sporcie niejednokrotnie przekladaja si¢ na sukcesy
w dziatalnosci jako przedsigbiorca.

Kolejne artykuly przyblizajg czytelnikom aspekty o charakterze praw-
nym, ekonomicznym i finansowym w przedsiebiorczosci. W rozdziale
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piatym Luigi Lai odnidst si¢ do zagadnien niewyplacalnosci przedsigbiorstw
pod katem ekonomicznym oraz prawnym, w szczegdlnosci z zakresu prawa
upadlosciowego. Wskazana zostala mozliwos¢ powstania nowego pokolenia
»$wiadomych przedsiebiorcow”, ktérzy beda korzysta¢ z mozliwosci wyni-
kajacych z ,teorii drugich szans”. W nastepnym z tekstéw Sirojiddin Orifov
skoncentrowal si¢ na zwigzku pomiedzy wzrostem gospodarczym, rozwo-
jem MSP a wsparciem rzadowym. Do analizy wybrany zostat jeden z post-
komunistycznych krajéow — Uzbekistan, ktérego cechg charakterystyczng
bylo podjecie decyzji o stopniowym przechodzeniu z gospodarki centralnie
planowanej do wolnorynkowej. Ostatni z tej grupy rozdzial - autorstwa
Sabiny Grizanci¢ — poswiecono inicjatywom crowdfundingowym jako stra-
tegicznym metodom przyciggania kapitatu w celu rozwoju produktéw firm.
W tekscie przedstawione zostaly teoretyczne podstawy przysztych badan
dotyczacych fenomenu tzw. storytellingu i narracji wiazacej sie bezposred-
nio z crowdfunginiem.

Rozdzial ésmy, Malgorzaty Oles$, dotyczy zagadnien systemowych.
Traktuje on o koniecznosci tworzenia coraz to bardziej dopasowanych sys-
temoéw i procesdbw majacych na celu minimalizacje klasycznej biurokracji.
Celem tworzonych narzedzi jest utatwienie pracy i dzialania wszystkim ich
uzytkownikom. W opracowaniu przedstawiono korzysci wynikajace ze sto-
sowania scharakteryzowanych systemdéw informatycznych.

W nastepnym z tekstdw opisano czynniki majgce wplyw na efektywnos¢
funkcjonowania audytu wewnetrznego w przedsigbiorstwach. Rozdziat Olgi
Irodenko, sktadajacy sie z trzech czgsci, opisuje odpowiednio genezg i roz-
woj audytu wewnetrznego jako nowoczesnego instrumentu zarzgdzania
przedsigbiorstwem. Nastepnie zostaje on przedstawiony na tle dorobku nauk
o zarzadzaniu. Ostatnia z cz¢$ci opracowania dotyczy natomiast efektywno-
$ci funkcjonowania komdrki audytu wewnetrznego w przedsigbiorstwach.

Rozdzial dziesigty — Adama Czarnoty — poswiecono analizie przedsie-
biorstw zajmujacych si¢ zaawansowanymi technologiami. Firmy te, ciesza
sie obecnie duzym zainteresowaniem zaréwno naukowcdéw, publicystow, jak
i politykéw gospodarczych. W artykule przeanalizowano sektor high-tech
wojewddztwa zachodniopomorskiego. Zidentyfikowano oraz scharakteryzo-
wano najsilniejsze cechy wyroézniajace przedsiebiorstwa wysokiej techniki.

Ostatni z tekstow, autorstwa Joanny Chlebiej, dotyczy wizerunku branzy
farmaceutycznej w Internecie. Wybor przez autorke wskazanej branzy nie
byl przypadkowy. Jak zostalo wskazane, wynika to przede wszystkim z jej
specyfiki, gdzie kazda pojawiajaca si¢ publicznie informacja bezposrednio
przektada si¢ na wizerunek calej branzy, nie za$§ konkretnych przedsigbiorstw.
Jak wskazala autorka, zwigzane jest to z brakiem rozpoznawalnosci koncernéw
produkujacych leki i traktowaniem wszystkich na réwni. Konsumenci kieruja
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sie stereotypami dotyczacymi calej branzy, a zaréwno zastugi, jak i przewi-
nienia poszczegélnych reprezentantéw branzy farmaceutycznej moga przy-
stania¢ wszelkie inne, kluczowe informacje oraz kontekst danej sytuacji.

Wieloaspektowo$¢ niniejszej monografii sprawia, iz jest ona uniwersalna
i moze by¢ zroédlem inspiracji i wiedzy zaréwno dla pracownikéow nauko-
wych, studentéw, jak i dla praktykow biznesowych. Mamy nadzieje, ze dla
wszystkich Czytelnikow niniejsze opracowanie stanowi¢ bedzie wazne uzu-
pelnienie wlasnych zasobow ksigzkowych.

Agnieszka Postuta
Marcin Darecki
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Entrepreneurship after the Age of Sixty-Five?
Reflections of Third Age University students

I am glad that I am creative. It is worth-
while to learn all of one’s life, as long as,
as they say, the legs still want to carry you,
the eyes see, and the ears hear. Let’s meet
others, talk with each other, learn from one
another, and be creative. For sure, this will
mean a better old age. (Barbara, aged 69)

The common synonyms for entrepreneurship usually include such concepts as creativity,
innovation, and activity. These, in turn, are more often associated with youth rather than
people of older age (Gérniak, 2013).

On the basis of literature research and interviews conducted with students from the Sopot
School of Social Psychology of the University of the Third Age, the authors determined
that among individuals aged over 65 entrepreneurship usually manifests itself differently
than in its classical understanding, i.e. running and managing an enterprise. It tends to
mean broadly understood social and educational activity.

Keywords: entrepreneurship, entrepreneurial behavior, activity in the older age, University
of the Third Age.

Jak wyglada przedsiebiorczos¢ po 65. roku zycia? Refleksje stuchaczy
uniwersytetu trzeciego wieku

Za synonimy przedsiebiorczosci uwaza sie pojecia, takie jak: twérczos¢, innowacyjnosé
oraz aktywnos¢ i s3 one na ogo6t taczone bardziej z mtodoscig niz z osobami starszymi
(Goérniak, 2013).

Na podstawie badan literaturowych oraz wywiadéw przeprowadzonych ze studentami
Psychologicznego Uniwersytetu Trzeciego Wieku dziatajacego przy Wydziale Zamiejscowym
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w Sopocie Uniwersytetu SWPS autorki ustality, ze wsréd oséb w wieku powyzej 65 lat przed-
siebiorczo$¢ manifestuje sie inaczej, niz jej klasyczne rozumienie zwigzane z zarzagdzaniem
przedsiebiorstwem. Oznacza raczej szeroko rozumiang dziatalnos¢ spoteczna i edukacyjna.

Stowa kluczowe: przedsiebiorczo$¢, zachowania przedsiebiorcze, aktywnos$¢ osoéb star-
szych, uniwersytet trzeciego wieku.

JEL: L26, J11, J14, 129

Introduction

Although the term entrepreneurship is very common in the subject matter
covered by the relevant literature, it has not been defined in an unequivocal
way (Krasnicka, 2002, p. 74; Matusiak, 2006, pp. 97-100). Depending on
whether the term is used by a specialist in economics, management, law,
psychology, or other fields and disciplines, entrepreneurship is attributed
different meanings.

Colloquially, entrepreneurship is associated with running one’s own small
business (Piasecki, 1998; Janczewski, 2006). In the literature, it is usually
defined as a set of attributes and skills making it possible for an individual
or organization to achieve objectives efficiently and effectively—a person-
ality-oriented approach (Sudot, 2008, p. 11). It is also considered as being
specific, proactive behavior—a behavioral approach (Shapero and Sokol,
1982; Dyer, 1994). According to a thesaurus (Kurzowa, Kubisz-Medrala,
Skarzynski, and Winiarska, 2016), entrepreneurship is the same as creativ-
ity, activity, and innovation.

Due to the specific nature of entrepreneurship and its link with dynamic
and creative (innovative) action, it tends to be associated with youth rather
than with older people, where the oldest individuals are a particularly
excluded group. Although, as Leon Knabit, an eighty-six—year—old father,
argues, “youth is a state of mind” (2016), the elderly are viewed by society
through the prism of their chronological (calendar) age as being less effi-
cient and less productive, slower in performing tasks, needing more time to
make decisions, less willing to take risks, and having difficulties in accept-
ing novelties (Richert-Kazmierska, 2013). It is difficult to find references
to entrepreneurship with such a stereotype of an older person functioning
in Polish society (Szukalski, 2004; Miszczak, 2006).

Meanwhile, the activity and entrepreneurship of senior citizens, in the
face of an ageing population, are becoming important and current topics.
In the literature on the subject, more and more attention is paid to the role
of senior entrepreneurs in the economy (Kautonen, Tornikoski, and Kibler,
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2011), inclusive entrepreneurship ensuring the social inclusion of senior
citizens (Wach, 2015), the social productivity of senior citizens (Szukalski
and Szatur-Jaworska, 2014), and the social and educational activity of the
elderly as a way to maintain a high quality of life in old age (Halicka, 2004).

This article refers to only a narrow slice of issues related to the activ-
ity and entrepreneurship of the elderly. The authors focused on the social
and educational activities of seniors as forms of entrepreneurial behavior
in old age. In order to describe entrepreneurship by senior citizens in this
sense, the results of the literature analysis and interviews conducted among
students of the Sopot School of Social Psychology of the University of the
Third Age were used.

1. Entrepreneurship after the Age of Sixty-Five

Young people are stereotypically seen as being more entrepreneurial then
the elderly (Wasilczuk, 2014). The results of studies that investigated the
relationship between a subjects’ age and their entrepreneurship (creativity
and innovativeness) were not unequivocal, however (Levesque and Minniti,
2001; Gielnik, Zacher and Frese, 2012). Reasoning in this area is hindered
by the ambiguity of the idea of entrepreneurship and the capacity of the
concept of “older people” as used in the literature.

Researchers point to age-related deterioration of people’s physical and

mental condition, including creative efficiency (Trypka, 2008; Erikson, 2004).

At the same time, the literature describes cases of activity and entrepre-
neurship by people of advanced age—the creators,' individuals undertak-
ing extraordinary challenges,? and the leaders of the world’s largest com-
panies® (Sherman, 2015). The activities and entrepreneurship of the elderly
are fostered by positive emotions, free of elements of disapproval, anxiety,
and tension (Malyska, 2015). Creation is motivated by a sense of satisfac-
tion caused by the performed activity and its direct cognitive consequences

(Kocowski and Turner, 1991, p. 81). It is also fuelled by the need to repair

and improve reality (Partyka, 1999, p. 41).

! Hendrik Groen, the author of the bestseller Small Experiments with Happiness: Secret Diary

of Hendrik Groen, Aged 83 and Y.

Seventy-year—old Aleksander Doba, National Geographic Traveller of the Year 2015.

? The five oldest CEOs on the Fortune 500 list in 2015 were Warren Buffett (aged 85, Berk-
shire Hathaway), Sheldon Adelson (aged 81, Las Vegas Sands), Roger Penske (aged 78,
Penske Automotive Group), Leslie Wexner (aged 78, L Brands), and Alan Miller (aged 77,
Universal Health Services).
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In literature on the subject, the discourse on the entrepreneurship of
seniors usually relates it to the starting and running businesses by the elderly
(Kautonen, Tornikoski, and Kibler, 2011; Wach, 2015). The term elderly in
this case most frequently covers individuals of “immobile” productive age*
or persons of near-retirement age.’

It has to be noted, however, that when considering individuals aged
65 years and over the concept of “entrepreneurship” cannot be associ-
ated with only business or professional activity. It may take on the form
of activity and creativity related to organizing leisure time or performing
socially useful tasks (Szukalski and Szatur-Jaworska, 2014). In relation to
this group it seems appropriate to accept an understanding of entrepre-
neurship as proposed by Gruszewska (2014). This author defines entre-
preneurship as a human trait that is manifested in people’s relationship to
the environment or as an attitude towards the outside world expressed in
taking up various forms of activity.

The justification for such an understanding of entrepreneurship in the
case of seniors (aged 65 and over) is also provided by the results of research
on engaging already professionally inactive seniors in social and educational
projects (Halicka, 2004). They indicate that in this group the motives for
participation in such projects are similar to those of individuals deciding
to start their own business (Stephan, Hart, and Drews, 2015). These include
the need for achievement and self-fulfillment, independence, maintaining
or improving social status, lack of satisfaction with the current status quo, or
the stimulating influence of the environment.

The shaping of entrepreneurial behaviors and attitudes requires appro-
priate reinforcement throughout a person’s life. This process is by far the
most difficult to carry out in the advanced stages of the human life cycle,
especially if the individual has already resigned from professional activity
(Strojny, 2007).

Polish Universities of the Third Age are institutions that strive to
strengthen the entrepreneurial attitude and behavior of senior citizens.®
They also play an important role in the promotion and implementation
of the concept of active ageing and contribute to the development of local
entrepreneurship (Hasinska and Tracz 2016). According to Klimczuk (2013),

4 In Poland, according to the GUS Central Statistical Office of Poland, immobile age is the
age from 45 to 59 years for women and from 45 to 64 years for men.

> The near-retirement age is defined for women as the period from 50 to 65 years of age,
while for men as the period from 55 to 70 years of age, Dezaktywacja oséb w wieku
okotoemerytalnym [The deactivation of people of near-retirement age], 2008.

6 As of November 2015, there were 464 Universities of the Third Age active in Poland.
(Uniwersytety trzeciego wieku [Universities of the third age], 2016, p. 2).
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the role of Universities of the Third Age in the area of entrepreneurship
development will increase over time. They will not only affect the develop-
ment of individual entrepreneurship among their students, but also impact
entrepreneurship and innovation in the economy as a whole.

2. Research Method

The survey was conducted among the students of the University of the Third
Age of the Sopot School of Social Psychology (UTWSSPS) in the period
from March to April of 2016.” The study used two research methods: par-
ticipant observation and the anthropological interview.

Use of the participant observation method was aimed at enabling the
achievement of two goals. Firstly, the verification of the claim that partici-
pation in classes offered by UTWSSPS leads to the activation, social inclu-
sion, and entrepreneurial mobilization of its students. Secondly, building
trust between the researchers and the students of the UTWSSPS, so that
carrying out an anthropological interview with their participation would
be possible in the second stage of the study.

In March and April of 2016 one of the authors, with the knowledge and
consent of UTWSSPS students, participated with them in Gymnastics of
the Mind, Creative Photography, and Dance Therapy classes. Within the
framework of these courses, the author performed all tasks as assigned by
the professors, like the remaining students. Many tasks were implemented
in pairs or groups, which also affected building the relationship between
the author and the rest of the course participants.

The interview was conducted with seven UTWSSPS students, including
six women and one man. All of them were retirees aged 62 to 76. The study
participants were chosen so that their demographic characteristics reflected
the specifics of the population of students of Universities of the Third Age
(UTA) in Poland.® The participants of the study were reached through
involvement in UTWSSPS classes and what is known as the “snowball”
effect—recommendations of subsequent interviewees.

As to the specificity of the anthropological interview, it was open, i.e.

The research was conducted as a part of semester project entitled “Entrepreneurship of
the Elderly” at the Faculty of Management and Economics of the Gdansk University
of Technology.

8 According to the GUS Central Statistical Office of Poland, the largest groups of UTA
students in Poland are women (86%), retirees (96%), and sexagenarians (59.7%) (Uniwer-
sytety trzeciego wieku [Universities of the third age], 2016).
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unstructured and non-standardized (Konecki, 2000; Kostera 2003; Silverman
2009; Sztumski, 1995; Frankfort-Nachmias and Nachmias, 2001). Although
each of the talks focused on the main issues meeting the objectives of the
study, each of the interviews was different. New threads cropped up every
now and again during the conversation. This was a result of expanding on
statements made by some of the interviewees. The conversations were held
in an environment known to the participants of the study (in four cases in
the university cafeteria and in the other two in the homes of the respond-
ents). The duration of each of the talks never exceeded one hour.

Only partial results of the interview are presented below due to the lim-
ited scope of this article. The results relate to methods of defining entrepre-
neurship, the determinants of active ageing, and opportunities to acquire
and develop qualities and entrepreneurial skills by the elderly. With the
consent of the study participants, this article uses their own words as given
during the talks with the authors.

3. Survey Results

UTWSSPS Students about the Importance of the Concept of Entrepreneurship

The meaning of the concept of entrepreneurship was systematized into
three categories on the basis of views expressed during the interviews by
UTWSSPS students:

— Entrepreneurship as a synonym for the concept of creativity,

— Entrepreneurship as a set of attributes and skills that enable people

to develop themselves, and

— Entrepreneurship as a personal way of life.
Some of study participants used the concept of creativity and entrepreneur-
ship interchangeably while talking about entrepreneurship. Both entrepre-
neurship and creativity were understood as having ideas, the ability to plan
activities as well as the readiness and determination to implement plans.
It also encompassed flexible adaptation to new circumstances. The partici-
pants of the study stressed the importance of such entrepreneurship in the
daily lives of the elderly as helping to get out of routine and stereotypes.
They pointed to the importance of determination in implementing their
ideas and activities, and following their plans.

Entrepreneurship is the ability to schedule time. I try to live more slowly now, but
you need to know what time your bus leaves or when to make an appointment
with a doctor in order to avoid a wait, for example. Creativity and entrepre-
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neurship might not be exactly the same, but personally I would say that they are
very similar. (Malgorzata B., aged 62)

Entrepreneurship is the ability to obtain the resources one needs to satisfy one’s
needs. (...) Planning all actions ahead and adjusting to the situation when some-
thing pops up as well as a willingness to change. (Zuzanna, aged 68)

In some of the statements made, entrepreneurship was associated with a set
of attributes and skills that enable people to develop themselves. Among
the traits belonging to widely-understood entrepreneurship, interview par-
ticipants most frequently cited confidence and belief in oneself (intrinsic
motivation), while among skills they forwarded openness to others and
readiness to cooperate with them. In almost every interview, entrepreneur-
ship and skills or aptitudes were identified with this concept and indicated
as a prerequisite for success, personal and/or professional.

Knowledge, self-confidence, good interpersonal and communication skills (...).
An enterprising person should not be overbearing, such a person should be feisty.
They should be able to push to achieve what they want. (Malgorzata W., aged 68)
Desire. They must be willing and bold. If you don’t want to learn, there is no
person in the world who can teach you effectively. Courage, wide field of view,
sincerity and boldness are the most important traits. (Malgorzata B., aged 62)
In short, where there is a will, there is a way. If I want to, I can do anything. If
you are closed, stifled, and curled up, not much can be done with you. You need
somebody to approach and open you. This requires a lot of work. As for traits,
I would pay attention to pugnacity and joy—the ability to feel it no matter what
you do, a sense of satisfaction, openness. (Zuzanna, aged 68)

Finally, while answering the questions, “What is entrepreneurship for you?”
and “How would you define this concept?” the interviewees observed that
entrepreneurship is the “original” way of life, based on the consistent fol-
lowing “one’s own path.” They added that usually, entrepreneurship under-
stood this way requires overcoming many obstacles, determination, and
consistency in action, but allows a person to be free and dependent only
on his or her own decisions, a form of “remuneration.”

“Anyone can be the owner of a business: Let’s take matters into our own hands,”
was a popular slogan at one time. I took matters into my own hands during
the systemic transformation and started an advertising studio. (...) Despite the
objections of the surroundings, I decided to take the step. Self-employment in
a studio was faster and I could use creative designs and handmade signs there,
which was shocking in those years. (Czestaw, aged 63)

I liked and appreciated fashionable things, once. I followed people to a point
where I realized that now it is my time. (...) By choosing physical activities at the
UTA, I have set an example for my friends and family and I have showed that
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a person of my age and health status can do something. (Barbara K., aged 63)

Entrepreneurship makes possible the getting out of a difficult situation or even
transforming failure into success. An enterprising person thinks out-of-the-box
and provides custom solutions. (Barbara P., aged 69)

What Affects the Activity and Entrepreneurial Behaviors of the Study
Participants?

During discussions with UTWSSPS students, issues concerning factors
influencing the activity and entrepreneurship of the elderly were among
those signaled. According to an interviewee, individual traits and curiosity
about the world as well as about the environment in which one operates
can be considered significant. Numerous respondents claimed that age does
not matter. The UTWSSPS students pointed out that their activity is highly
influenced by participation in creative activities offered at the University
of the Third Age.

Table No. 1. Factors Affecting the Retention of Activity and Entrepreneurship: Featured
Reviews of Interview Participants

You are born entrepreneurial, either you have the skills or you
don’t. (...) It may happen that a talented footballer is a poor head
of a sports club. If we have that creativity deep inside, it may be
recovered. (Czeslaw, aged 63)

Curiosity towards the world, curiosity towards people, and faith
in one’s ideas drive all this power and energy (...) When you think
about something, you do it in due course even though it requires
a lot of work. (Czestaw, aged 63)

Openness and courage. Appreciating what you have through a sense
of satisfaction from your achievements. (Elwira, aged 76)

Individual traits

Entrepreneurship is affected by everything. Maybe even by the
climate. (Malgorzata W., aged 68)

The environment in Choosing the right company or guru (...), encouraging other peo-

which one operates ple to take action and be creative, and reading—maybe not profes-
sional things, but something from popular science. (Malgorzata
W., aged 68)

At the University of the Third Age, we have classes with Przemek,
who is a psychologist and has been teaching us creativity for some-
thing like two years, now. Many people were able to transform
their thinking under the influence of our conversations and exer-
cises. (Barbara P., aged 69)

Participation in
UTWSSPS classes

Source: Own work.
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Participation in University of the Third Age Classes and the Activation of Older
People / Promotion of Entrepreneurial Behavior

The study also collected opinions on the role played by Universities of the
Third Age in activating the elderly.

The interviewees referred to their experience and cited examples of the
positive impact of participation in classes at Universities of the Third Age
on the lives of their friends. They pointed out that being a UTA student acts
as a stimulus to networking and taking steps related to personal develop-
ment as well as triggering creativity (by becoming free of fear of criticism).

You can and you must learn to be creative if you want to be fully active in your
environment. A great example of this is classes at the University of the Third
Age, where we learn such creativity from the beginning, and, as if that weren’t
enough, we’re watching each other doing different things. It all starts to develop
your mind. You see new things and as a result a wave of new ideas emerges.
(Zuzanna, aged 68)

Remember, what is not prohibited, is allowed. You are limiting yourself to some
concept in situations when you have to get out of that framework, if not through
the door then through the window. Creativity is also useful to me in photogra-
phy classes. There, we get assignments such as photographing hands, an eye, or
a phone, for example. The ways to accomplish this are completely different and
often not at all obvious. (Barbara P., aged 69)

My interest in photography was dictated by necessity. My son played soccer and
I wanted to immortalize his achievements. I very much liked the idea of pho-
tography workshops at the University of the Third Age as it is often difficult to
show things in a picture in the desired way. I wanted to learn how to do this
because of the sports photography, but I learned a lot more. (Czestaw, aged 63)

Often during conversations at the beginning of the interview the participants
argued that entrepreneurship cannot be learned in old age. However, a few
moments later, when they talked about their participation in the activities
of the University of the Third Age, they reflected on how much they chan-
ged their way of life and their approach to many issues in recent months or
years. They concluded that they had become more active and more enter-
prising. They adjusted their earlier statements and recognized that even in
old age “it [the level of activity and entrepreneurship — authors’ comment]
can change.” In the case of all interviewees, participation in the creative
classes offered by the UTWSSPS was a door to a “new world”—a new way
to spend leisure time actively and with people of a similar age.
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